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Simple Logos Part 3

The basic sans-serif typefaces are a favourite among logo designers. These
typefaces have a contemporary and sleck appearance. They are used to
make lettermark and wordmark logos readable for people with vision

problems. This is crucial as accessibility becomes increasingly important.

While this approach sounds practical and useful, the challenge now for
designers is to make this form of minimalism distinctive enough for brand

identities to be casily recognizable.
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Simple Logos

Simplifying a logo makes it easier to remember and thereby helps to create
beautiful, timeless designs that stand out in peoples' minds. A simple logo
has the power to communicate with a wide range of audience. Simplicity
does not require any specific tastes and so can actually be appealing to
everyone. By simplifying to an almost basic, permanent form, logo shapes

have taken on a new level of aesthetics.
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